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Exercise: Let’s build 
something.
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let’s build a landing page
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a landing page has two jobs
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The Basic Landing Page Reaction
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study: what 
should we 

offer?
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ad performance

@ConversionSci
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social media ad performance

@ConversionSci
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competitors’ ads

@ConversionSci
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competitors’ ads

@ConversionSci
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email performance
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20% Off Window Treatments  
We Bring the Showroom to You.
Free Local Design & Measure!
www.decorview.com

$100 off Power Shades
Sale on Automated Fashions.
Free Local Design & Measure!
www.decorview.com
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$100 off Power Shades
Sale on Automated Fashions.
Free Local Design & Measure!
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Discounted Dollar Bills
50% off of new US dollars
from the leading reseller.
www.mint.gov
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Enter a “Friend’s” Credit Card Number 
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customer research
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How to turn research into actionable ideas.
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What hypotheses 
come to mind given 
this data?

Focus Group Primary Concerns
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What Hypotheses Come From Your Personas
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Geek Cred: 
Star Trek or Star Wars?
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Research Mode
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Brian and Jeffrey Eisenberg, 

Waiting for Your Cat to Bark?Source: Waiting for Your Cat to Bark?
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MethodicalCompetitive
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Photos courtesy Wikipedia
Audio: Dr. Nick Grant, www.wizardacademy.com

D e l i b e r a t e  D e c i s i o n s

http://www.wizardacademy.com/
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Research Mode
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Save on Half-price Dollars

50% off US Dollars for a Limited Time

Trade in Your Tens for Twenties

Give us Fifty Cents, We’ll give you a Dollar

Time is Running Out. Half-priced Dollars

Get 50% Off Direct from the Mint

Double Your Money Instantly

The IRS Says, “Sorry.” Sells Half-priced Dollar Bills

Choosing Headlines that Convert
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Modes of Persuasion
MethodicalCompetitive
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Quick Decisions Deliberate Decisions
Brian and Jeffrey Eisenberg, 

Waiting for Your Cat to Bark?

Get US Dollars 50% Off

Double Your Money Instantly Give us Fifty Cents, We’ll give you a Dollar

Save on Half-price Dollars
Get 50% Off Direct from the Mint

50% off US Dollars for a Limited Time

Trade in Your Tens for Twenties

The IRS Says, “Sorry.” Sells Half-priced Dollar Bills

Help us Increase Dollars in Circulation with 50% Off

Time is Running Out. Half-priced Dollars
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Modes of Persuasion
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Waiting for Your Cat to Bark?

Get US Dollars 50% Off

Double Your Money Instantly Give us Fifty Cents, We’ll give you a Dollar

Save on Half-price Dollars
Get 50% Off Direct from the Mint

50% off US Dollars for a Limited Time

Trade in Your Tens for Twenties

The IRS Says, “Sorry.” Sells Half-priced Dollar Bills

Help us Increase Dollars in Circulation with 50% Off

Time is Running Out. Half-priced Dollars



© 2018 Conversion Sciences

Exercise: Write Four Headlines
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Modes of Persuasion
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It works with images, too.
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Avoid Stock Images

http://www.sxc.hu/profile/guitargoa

http://www.sxc.hu/profile/acerin

Business Porn
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Avoid Stock Images

http://www.sxc.hu/profile/guitargoa

http://www.sxc.hu/profile/acerin

Business Porn
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trust and proof
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Build out your 
Messaging
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invite the designer in
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Mapping Messages 
onto the Page
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Get Your Discount 
Dollar Bills
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Get Your Discount 
Dollar Bills
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Custom Mobile Experience

Different Calls to Action Maps Matter

Remove Filler Images

Desktop Mobile
Offers for the Bounce
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Layout Your Landing Page
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Layout Example
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Conversion Optimization Masterclass
www.ConversionLive.com

http://www.conversionlive.com/
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